POLICY AND CULTURE IN THE DIGITAL AGE: A CULTURAL POLICY
ANALYSIS OF THE US COMMERCIAL RADIO INDUSTRY

A Dissertation Presented

by

NINA B. HUNTEMANN

Submitted to the Graduate School of the
University of Massachusetts in partial fulfillment
of the requirements for the degree of
DOCTOR OF PHILOSOPHY
February 2005

Communication



© Copyright by Nina B. Huntemann 2005

All Rights Reserved



POLICY AND CULTURE IN THE DIGITAL AGE: A CULTURAL POLICY
ANALYSIS OF THE US COMMERCIAL RADIO INDUSTRY

A Dissertation Presented

by

NINA B. HUNTEMANN

Approved as to style and content by:

Sut Jhally, Chair

Mari Castafieda Paredes, Member

Julie Graham, Member

Michael Morgan, Department Head
Communication



