ACKNOWLEDGEMENTS

The printed pages of this dissertation hold far more than the culmination of years
of study. These pages also reflect the relationships with many generous and inspiring
people I have met since beginning my graduate work. The list is long, but I cherish each
contribution to my development as a scholar and teacher:

To my advisor Sut Jhally, a gracious mentor who demonstrates that rigorous
scholarship can and must be accessible to everyone, that social change is central to
intellectual work and, as such, scholars have a responsibility to use the privileges of
academia to imagine and create a better world.

To my committee members Julie Graham and Mari Castafieda Paredes for their
encouraging words, thoughtful criticism, and time and attention during busy semesters.

To my professors for showing me by example and through challenging
coursework how to think, teach, and teach others to think: Carolyn Anderson, Ronald
Bettig, Jane Blankenship, Henry Geddes Gonzales, Jarice Hanson, Lisa Henderson, Justin
Lewis, Robert W. McChesney, Michael Morgan, Steven Resnick and Angharad Valdivia.

To my colleagues for sharing their enthusiasm for and comments on my work:
Esteban del Rio, Julie Frechette, Tom Gardner, Alicia Kemmitt, Katie LeBesco,
Kembrew McLeod, Shoshi Madmoni, Brian Murphy, Saila Poutiainen, Elizabeth Preston,
Tim Shary, Josh Silver, Alissa Sklar, Matt Soar, Kristin Thomas and Nessim Watson.

To the Department of Communication staff for assisting me with the
administrative tasks necessary for completing my doctoral program: Susan Dryer, Debra

Madigan, Kathy Ready, Pearl Simanski and April Tidlund.



To my invaluable network of supportive, forgiving, generous and loving friends
without whom | could not have survived the process: Ruby Star Batchelor, Jennifer
Dignazio, Perrin Harkins, Bryant Johnson, Michael Landau, Tracy Oliver, Kendra Olson,
Ronit Ridberg, Adam Saunders, and Celia Schultz.

To Lark Rissetto for scanning dissertation chapters I lost in a most unfortunate
and untimely burglary.

To Donna Halpern for searching her extensive collection of Radio and Records
magazines and lending me the issues | needed for my format analyses.

To Lisa Gaughran for creating a safe space where | could dig deep into the muck
and find the gems of my existence.

To my parents, Clinton and Ferne, and brother Neil for their love, support and
understanding during the long years of my education.

And finally, to Melissa Click, my dearest friend, cheerleader, drill sergeant, voice

of reason, counselor and life raft. Thank you for always coming to my defense.



ABSTRACT

POLICY AND CULTURE IN THE DIGITAL AGE: A CULTURAL POLICY
ANALYSIS OF THE US COMMERCIAL RADIO INDUSTRY

FEBRUARY 2005
NINA B. HUNTEMANN, B.A., THE PENNSYLVANIA STATE UNIVERSITY
M.A., UNIVERSITY OF MASSCHUASETTS AMHERST
Ph.D., UNIVERSITY OF MASSACHUSETTS AMHERST

Directed by: Professor Sut Jhally

This dissertation undertakes a critical cultural policy analysis of the 1996
Telecommunications Act and subsequent federal government policies, initiatives and
mandates affecting the U.S. commercial radio industry. The intellectual traditions of
political economy of communication are employed to assess the consequences of historic
telecommunications reform on the creation and availability of radio programming. The
financial activity and programming practices of radio stations are compared across
multiple radio markets, diversified by geographical region, ownership structure, size and
musical format. The central analysis of these data sources spans six years, from January
1995 to December 2000. This dissertation puts forth two major findings: First, the U.S.
commercial radio industry experienced massive consolidation both locally and national,
changing the manner by which radio is managed. Second, programming on independently
owned or small group stations is significantly more diverse than programming on large,
super group radio stations. Given these findings, this dissertation proposes several policy

recommendations to foster cultural variety and to democratize citizen access to media.
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