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 This dissertation undertakes a critical cultural policy analysis of the 1996 

Telecommunications Act and subsequent federal government policies, initiatives and 

mandates affecting the U.S. commercial radio industry. The intellectual traditions of 

political economy of communication are employed to assess the consequences of historic 

telecommunications reform on the creation and availability of radio programming. The 

financial activity and programming practices of radio stations are compared across 

multiple radio markets, diversified by geographical region, ownership structure, size and 

musical format. The central analysis of these data sources spans six years, from January 

1995 to December 2000. This dissertation puts forth two major findings: First, the U.S. 

commercial radio industry experienced massive consolidation both locally and national, 

changing the manner by which radio is managed. Second, programming on independently 

owned or small group stations is significantly more diverse than programming on large, 

super group radio stations. Given these findings, this dissertation proposes several policy 

recommendations to foster cultural variety and to democratize citizen access to media. 

 vi



TABLE OF CONTENTS 
 

ACKNOWLEDGMENTS ................................................................................................. iv 
 
ABSTRACT....................................................................................................................... vi 
 
LIST OF TABLES...............................................................................................................x 
 
CHAPTER 
 
1. INTRODUCTION ...................................................................................................1 
 
 Purpose and Scope ...................................................................................................1 
 Why Radio? .............................................................................................................2 
 A Brief History of Broadcast Regulation.................................................................5 
 Telecommunications Reform as Cultural Policy ...................................................13 
 Critical Cultural Policy Studies .............................................................................19 
 
2. THEORY AND METHOD....................................................................................22 
 
 Political Economy of Communication...................................................................22 
 Political Economy of Culture.................................................................................28 
 
3. STRUCTURAL CHANGES IN RADIO OWNERSHIP ......................................34 
 
 Introduction............................................................................................................34 
 
  Description of Main and Supplemental Data Sources ...............................34 
  Description of Sample................................................................................34 
  Description of Analysis Time Frame.........................................................36 
 
 National Changes in Radio Ownership, 1996-2000 ..............................................36 
 
  Decline of Radio Ownership in Sample Population ..................................37 
  Rise of Radio Station Super Groups ..........................................................38 
  Increase of Super Group Market Presence.................................................39 
  National Revenue Share.............................................................................40 
 
 Local Changes in Radio Ownership, 1996-2000 ...................................................43 
 
  Loss of Ownership at the Metro-Level ......................................................43 
  Concentration of Local Ownership............................................................44 
  Super Groups at the Metro-Level ..............................................................46 
  Metro-Level Revenue Share ......................................................................48 
 
 Summary of Changes in Ownership ......................................................................52 

 vii



4. CONTENT CHANGES IN RADIO FORMATS AND PLAYLISTS ..................54 
 
 Introduction............................................................................................................54 
 
  Description of Main and Supplemental Data Sources ...............................56 
  Radio Formats and the Record Industry ....................................................56 
 
 Format Analysis .....................................................................................................58 
 
  Changes in Specific Format Variation.......................................................59 
  Changes in Format Category Variation .....................................................63 
  Packaged Content: Voice-Tracking and Radio Networks .........................66 
  Demographics, Ratings and Ad Revenue ..................................................70 
 
 Aggregate Playlist Analysis...................................................................................73 
 
  Chart Overlap: Format Pairs ......................................................................75 
  Chart Overlap: Format Trios......................................................................78 
 
 Individual Playlists Analysis..................................................................................80 
 
  BDS Rock Format Data .............................................................................81 
  Song Repetition..........................................................................................82 
  Uniqueness Factor......................................................................................88 
 
 Summary of Changes to Content ...........................................................................90 
 
5. CONCLUSION AND POLICY RECOMMENDATIONS...................................92 
 
 Summary of Major Findings..................................................................................92 
 Radio and Music Today .........................................................................................94 
 Policy Recommendations.......................................................................................97 
 
  Federal Regulations ...................................................................................98 
  State/Local Regulations .............................................................................99 
  LPFM and DAB.......................................................................................102 
  Legal Action.............................................................................................108 
  Business Strategies...................................................................................110 
  Media Reform Movements ......................................................................112 
  Noncapitalist Forms of Broadcasting.......................................................116 
 
 The Future of Telecommunications Reform........................................................119 
 
APPENDICES 
 
A. MARKETS IN SAMPLE ....................................................................................120 

 viii



B. STATIONS IN SAMPLE ....................................................................................121 
C. LOSS OF OWNERSHIP, 1996-2000..................................................................131 
D. INCREASE IN OWNERSHIP CONCENTRATION, 1996-2000 ......................132 
E. SMALL AND MIDSIZE MARKET OLIGOPOLIES, 2000 ..............................134 
F. TOP REVENUE EARNERS PER MARKET, 2000...........................................137 
G. SPECIFIC FORMAT CHANGES BY MARKET ..............................................143 
H. CHANGES IN LOCAL SPECIFIC FORMAT VARIATION ............................145 
I. ARBITRON RADIO FORMAT DEMOGRAPHICS .........................................147 
J. LIST OF ROCK STATIONS MONITORED BY BDS ......................................148 
 
BIBLIOGRAPHY............................................................................................................153 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 ix



LIST OF TABLES 
 
Table Page 
 
3.1 Format Distribution in Data Source and Sample Population.................................35 
3.2 Decline of Radio Ownership in Sample Population, 1996-2000...........................38 
3.3 Dominant Radio Super Groups in Sample Population, 1996-2000 .......................39 
3.4 Market Presence of Super Groups in Sample Population. 1996-2000...................40 
3.5 BIA Reported Annual Revenues............................................................................41 
3.6 Share of National Revenues by Top 10 Radio Companies....................................41 
3.7 Greatest Decrease in Ownership by Market ..........................................................44 
3.8 Greatest Increase in Local Ownership Concentration ...........................................46 
3.9 Local Market Revenue Shares, 1996 .....................................................................50 
3.10 Local Market Revenue Shares, 2000 .....................................................................51 
4.1 Percentage Change in Specific Formats, 1996-2000 .............................................60 
4.2 Correlation of Increase in Concentration and Format to Station Ratio, 
 1996-2000 ..............................................................................................................62 
4.3 Market Concentration and Format to Station Ratio, 2000.....................................62 
4.4 Percentage Change in Format Categories, 1996-2000...........................................63 
4.5 Top Format Categories of Super Group Owners ...................................................65 
4.6 Distribution of the Top Six Format Categories in Sample, 1996-2000 .................66 
4.7 Distribution of the Bottom Six Format Categories in Sample, 1996-2000............66 
4.8 Clear Channel Top Formats and National Prominence, 2000 ...............................68 
4.9 Arbitron Format Ratings and Format Frequency, 2000.........................................71 
4.10 Radio and Records’ Weekly Charts.......................................................................74 
4.11 Change in Number of Artists, Songs and Record Labels Present, 1996-2000 ......76 
4.12 Radio and Records, Chart Overlap by Format Pairs..............................................77 
4.13 Radio and Records, Chart Overlap by Format Trios .............................................79 
4.14 BDS Rock Format Data, 2001 and 2002 ...............................................................81 
4.15 Modern Rock Song Repetition by Ownership Structure .......................................83 
4.16 Modern Rock Song Repetition by Market Size .....................................................84 
4.17 Modern Rock Song Repetition by Market Size and Ownership Structure ............84 
4.18 Active Rock Song Repetition by Ownership Structure .........................................85 
4.19 Active Rock Song Repetition by Market Size .......................................................85 
4.20 Active Rock Song Repetition by Market Size and Ownership Structure ..............86 
4.21 Heritage Song Repetition by Ownership Structure................................................87 
4.22 Heritage Rock Song Repetition by Market Size ....................................................87 
4.23 Heritage Rock Song Repetition by Market Size and Ownership Structure ...........87 
4.24 Unique Artist and Song Score by Ownership Structure ........................................89 
4.25 Unique Artist and Song Score by Market Size ......................................................89 
4.26 Unique Artist and Song Score by Market Size and Ownership Structure .............90 
 
 

 x


